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apenalty-forreasonssuchasbu-
yingahome, preventing foreclo-
sure or paying medical hills.

The following year, Congress
let parents withdraw up to
$5,000 penalty-free fromretire-
ment accounts after a birth or
adoption.

“People certainly need emer-
gency cashin the currentecono-
mic crisis. But these plans were
designed purely for long-term
savings, and have come to serve
as de facto emergency savings
products-a function they we-
ren’t set up to serve,” said Ti-
mothy Flacke, executive direc-
tor of Commonwealth, a
nonprofit that builds tools to
help low-income workers save.

Among problems he sees
with dipping into retirement
accounts in emergencies is that
people are likely to end up se-
lling financial assets when the
economy is bad and values are
down. He favors adding emer-
gency savings accounts to em-
ployers’ benefits programs.

Edward Gomez, 44, turned to
hisretirement fundsin Marchto
repay $325.000he borrowedlast

year after three of his five New
York-area restaurants were da-
maged by fire. The Staten Island
resident said he had recently
reopened thevenues when New
York told nonessential busi-
nesses to close in March.
Henegotiated a suspension of
his utility and mortgage
payments and applied for fede-
ral small-business loans. He re-
ceived $46,800, less than he ne-
eded. Mr. Gomezsaid hehasalso
beenunabletocollectmostofthe
rent on four houses he owns be-
cause they’re mainly occupied
by his furloughed employees.
InMarch, Mr. Gomez said, he
liquidated his $630,000 IRA,
“against everybody’s advice.”
After paying deferred taxes, he
plans to repay his debt and use
what remains to purchase food
when his restaurants reopern.
“My restaurants are my life,”
Mr. Gomez said. “Ifeel like Iwill
come out of this OK. I am just
risking everythingtostartover.”
From late March, when Con-
gress approved easier withdra-
wals from retirement accounts,
through May 8, 1.5% of eligible
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Edward Gomez uses Da Noi's dining room as an office to continue managing his other restaurants.

people with 401(k) accounts
handled by Fidelity Invest-
ments took some money out,
according to Fidelity.

Rival Empower Retirement
said about1%of401(k) saversin
plans it administers that allow
thewithdrawals took money out
through May 31. At Alight Solu-
tions LLC, 1.2% of people took
a distribution through the end
of May, Alight said. and more
than halfwithdrew $100,000 or
theirwholebalanceifitwasless
than that.

Retirement savings pro-
grams sponsored by California,
Oregon andIllinois reportedin-
creases in distributions fo-
llowing state shutdowns. As of
the end of May, 13.7% of IRAs
that Illinois residents funded
through the state’s Illinois Secu-
re Choice program had been fu-
lly or partially liquidated, up
from 10.7% on Jan. 1.

Brokerage firms that handle
IRAs said they were unable to
track coronavirus-related
withdrawals.
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LEA LA VERSION COMPLETA EN WEB

CEO Mark Zuckerberg endorsed
President Trump's re-election.
The ad acknowledges that this
claim is false.

Democratic superpolitical-ac-
tion committee Priorities USA
bought ads on YouTube, Face-
bookand television that juxtapo-
sed President Trump's com-
mentsaboutthenew coronavirus
with a chart showing its rising
case count. Fact-checking group
PolitiFact wrote that the ad may
lead viewers to believe that the
timing of Mr. Trump’s comments
matches the charted growth in
U.S. cases, though many of the
comments were made earlier.
Priorities USA defended the adas
accurate.

Political-action committee The
Really Online Lefty League
bought a Facebook ad claiming
thatSen. Lindsey Graham suppor-
ted the Democrats’ Green New

CAN-AND CANNOT-APPEAR ON THEIR PLATFORMS.

Political Ads-and What

Deal legislation. Fact-checking
group PolitiFact debunked the
claim as false, reporting that Sen.
Graham has opposed the Green
New Deal. The Really Online Lefty
League declined to comment.

WHAT ABOUT AN AD TARGETED TO A
LisT?

Conservative advocacy group
CatholicVote compiled alistofvo-
ters who had attended Catholic
churches using cellphone loca-
tiondata, thentargeted themwith
ads calling former Missouri se-
nator Claire McCaskill “ant-
Catholic.”

CatholicVote defended the te-
chnique as more successful than
othermethods of targeting Catho-
lics. The ad ran in support of Re-
publican Josh Hawley, who won
the race. His 2018 campaign ma-
nager, Kyle Plotkin, said the cam-
paign was unaware of the targe-
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ting. Ms. McCaskill didn't
respond torequests forcomment.

WHAT ABOUT A COMMERCIAL AD
THAT GETS POLITICAL?

Clothing retailer Patagonia
Inc.boughtaFacebookad thatcri-
ticized President Trump's
rollback of the Endangered Spe-
cies Act.

Match Group Inc. bought a
Twitter ad stating that former
South Bend, Ind., Mayor Pete
Buttigieg met his husband on
the company’s dating app Hin-
ge. Mr. Buttigieg was a candida-
te for the Democratic presiden-
tialnominationatthe time of the
ad campaign.

S.C. Johnson & Son Inc. brand
Windexbought “Help Seas Spark-
le” ads on Facebook and Twitter
that promoted the brand’s recy-
clable bottles.
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Will Canada Send
Oil and Gas Packing?

For most of the world the Co-
vid-19 crisis is ahorror show. But
forasubsetofgreen Canadianpo-
liticians and activists seeking to
drive a stake through the heart of
their country’s oil-and-gasindus-
try, thecoronavirusisascreaming
opportunity.

The lockdown across the glo-
be has caused asharpdropinde-
mand for crude, and Saudi Ara-
bia and Russia have made things
worse by flooding the marketwith
supply. In Canada, swooning pri-
ceshaveputoiland gas producers
in a precarious state.

Yet a third problem is bigger
and more threatening than the
falloff in demand and the Saudi-
Kremlin game of chicken: a po-
litical class that can’t quite deci-
de if it prefers the green votes it
wins by denouncing oil and gas
or the billions in tax revenues
that Canada’s energy industry
produces for Ottawa.

In the midst of the pandemic,
Prime MinisterJustin Trudeau’s
minority government has so far
declined to step in with serious
federal help for energy produ-
cers. This seems upside-down
since from 2014 to 2019 the oil-
and-gas industry generated
more than 5% of Canadian gross
domestic product. From 2016 to
2018 payments to government
averaged $8 billion annually.

The paradox is explained by
the influence that the environ-
mental movement is having insi-
de Mr. Trudeau’s minority go-
vernment. The prime minister
appears intelligent enough not to
drive the energy industry off a
cliff. But he’s not standing up for
it either. Meanwhile some of his
peersin Parliamentare positively
gleeful about the troubles in the
oil patch.

Green Party leader Elizabeth
Maytold reporters on May 6 that
her “heart bleeds for people who
believe the sectorisgoingtocome
back. It's not. Oil is dead, and for
people in the sector, it's very im-
portant there be just transition
funds.” Bloc Québécois leader
Yves-Francois Blanchet echoed
those sentiments, stating that oil
is “never coming back” and that
“putting any more money in that
business is a very bad idea.”

New Democratic Party leader
Jagmeet Singh has continued
with his longstanding view that
“the future is going to be renewa-
ble” and that Canada needs to
have “more investment in sustai-
nable economies that lower our
emissions.”

Ottawa has crafted emergency
funding for the economy but has
made things difficult for busi-
nessesthatuse fossil fuels. Access
toafederal financing programde-
signed forlarge companies requi-
res acommitment not only to Ca-
nada’s Paris Accord agreement
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but also to the Canadian goal of

zero net emissions by 2050. El-
mira Aliakbari, associate direc-
torofnaturalresourcesatthe Van-
couver-based Fraser Institute,
told me last week that this could
be prohibitively expensive for oil
and gas companies, airlines and
manufacturers, Thesebusinesses
are “already experiencingcostin-
creases from the national carbon
tax,” which undermines global
competitiveness. In April the go-
vernment announced that it will
go ahead with a 50% carbon-tax
increasedespitetheburdenofthe
Covid-19 pandemic.

According to Ben Brunnen,
vicepresidentforoil sandsecono-
mic policy at the Canadian Asso-
ciation of Petroleum Producers,
some of the larger players have
since lined up some $10 billion
in liquidity funding. Small and
medium-size companies are ha-
ving more trouble and are still on
the knife’s edge while the federal
government fiddleswith avariety
of proposals that have yet to be
made official. Mr. Brunnen told
me in a telephone interview last
week thatindustry consolidation
won't be a surprise.

Since Organization of the Pe-
troleum Exporting Countries pro-
ductioncutsonMay1, priceshave
come off their lows and a path
back topre-pandemicproduction
levels for Canada in 2021 is fea-
sible. Yet without a clear signal
from Ottawa that it considers Ca-
nadian oil and gas production an
integral partofthe economy, revi-
val will be tough.

Investors have been growing
wary of Canada for some time be-
cause of resistance to pipelines
and other infrastructure. In Fe-
bruary, Teck Resourceswithdrew
itsplanstobuild anew $20billion
oil-sands mine in Alberta. CEO
Don Lindsay diplomatically ex-
plained the decision, noting that
“investors and customers are in-
creasingly looking for jurisdic-
tions to have a framework in pla-
ce that reconciles resource
developmentand climate change,
in order to produce the cleanest
possible products.” That's a poli-
te way of saying that there is too
much political risk in Canada.

Energy entrepreneurs aren’t
askingforahandout. AsMr. Brun-
nenputittome, they merely want
Ottawa to develop a post-pande-
mic “strategyforthe recoverythat
includes us as a partner to redu-
ceemissionsinacarbon-constra-
ined future. We need them to
think on a globally competitive
basis, help position Canadian oil
to meet global demand, and de-
fend our industry in response to
environmental campaigns that
unfairly target our sector.”

Thatdoesn’tseem too much to
ask. Let's see if Mr. Trudeau is up
to the task.



